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AMI Announces New Webinar Series Focused on Reducing Marina Loss

The Association of Marina Industries and CHUBB Insurance are partnering on a webinar series aimed at 
reducing marina losses. The first two webinars in the series, which kicks off in November, will focus on 
Fire Safety. The November webinar will focus on the fuel dock and December on the Marina and Boat-
yard. Kim Finlay, Senior Vice President and Marine Facilities Industry Practice Leader at CHUBB, will lead 
these two sessions. 

See AMI’s Calendar of Events and Webinars to register and learn more about AMI events.
 
AMI Calendar of Webinars
 
Marketing your Marina 101
October 5, 2021 Noon - 1 PM EST

Fire Safety at the Fuel Dock
November 9, 2021 Noon - 1 PM EST

Fire Safety in the Marina and Boatyard
December 7, 2021 Noon - 1 PM EST

Registration Now Open for ABYC 
Standards Week

The American Boat and Yacht Council announced 
that registration for Standards Week is open. The 
conference is scheduled for Jan. 10-14 at the Fran-
cis Marion Hotel in Charleston, S.C.

Throughout the week, Project Technical Commit-
tees will meet to discuss standards that are under 
review. Attendees learn which standards are being 
revised or newly considered for development, and 
how the standards may affect the future of boating.

“We gain valuable perspective from participating 
in the PTCs,” Pete Chisholm, Mercury Marine prod-
uct safety engineer and ABYC’s technical board 
chair, said in a statement. “Mercury Marine’s dedi-
cation to supporting the development and review 
of standards allows us to stay at the forefront of 
product compliance and boating safety.”

Standards Week includes ABYC’s annual meeting, 
Jan. 10; the full-day Marine Law Symposium, Jan. 
11; and a Standards Certification Course, Jan. 12.

Tampa Bay and St. Petersburg 
Boat Shows Join Forces

The National Marine Manufacturers Association 
(NMMA) and Informa Markets announced the 
merger of the  Progressive® Insurance Tampa 
Boat Show with the St. Petersburg Power & Sail-
boat Show. The Tampa Boat Show, owned by the 
NMMA and managed by Informa Markets, was 
scheduled to take place September 10 to 12 and 
will now be held in conjunction with the 2022 St. 
Petersburg Power & Sailboat Show, January 20 to 
23, 2022, at St. Petersburg’s Duke Energy Center 
for the Arts–Mahaffey Theater Yacht Basin.

“Following discussions with marine industry stake-
holders and exhibitors in the Tampa-St. Pete area, 
and listening to our attendees, we determined 
now is the time to merge the Tampa Boat Show 
with the St. Petersburg Power & Sailboat Show 
and begin building the Gulf Coast’s largest boat-
ing event,” Andrew 
Doole, president, US 
Boat Shows, Informa 

https://marinaassociation.org/calendar_list.asp
https://marinaassociation.org/ev_calendar_day.asp?date=10%2F5%2F21&eventid=131
https://marinaassociation.org/ev_calendar_day.asp?date=11/9/2021&eventid=132
https://marinaassociation.org/ev_calendar_day.asp?date=12/7/2021&eventid=133
https://images.saymedia-content.com/.image/cs_srgb/MTgzOTExMDg1MDcyNTI1MTk3/abyc_2022_standards_week_registration.pdf
https://abycinc.org/events/EventDetails.aspx?id=1549204&group=
https://www.tampaboatshow.com/
https://www.tampaboatshow.com/
https://www.stpeteboatshow.com/en/home.html
https://www.stpeteboatshow.com/en/home.html
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Intermediate Marina Management 
(IMM) Course

October 31 – November 4, 
2021

Fort Lauderdale, FL

Advanced Marina Management 
(AMM) Course

December 5-10m 2021
Jacksonville, FL

Industry NewsIndustry News

Industry News continued on Page  5

Markets said. “Combining these two leading Gulf 
Coast boat shows will streamline and enhance the 
attendee experience and deliver the most com-
prehensive display of boats and marine products 
in the region.”

The merger, part of a long-term strategy to estab-
lish one premier boat show on the Gulf Coast, was 
prompted to happen sooner in response to exhibi-
tor and consumer demand in the region. Moving 
forward, Informa will be sole owner and producer 
of the combined event in St. Petersburg.

High and Dry

Unusable boat ramps are becoming increasingly 
common as the drought worsens and limits water 
access

By Kim Kavin, Trade Only Today

As of late July, experts said an unprecedented 90 
to 100 percent of the West was enduring a record-
setting drought. Conditions in some regions had 
reached the most severe levels that drought-mon-
itoring models recognize, with nowhere left to go 
on the scale to even try and describe what’s hap-
pening in terms of prolonged water-supply short-
ages and drier-than-normal conditions.

Instead of much-needed rainfall, announcements 
about boat-ramp problems and closures seemed 
to be dropping from the sky — even beyond the 
far-western states — with much of the summer 
boating season yet to come. The severity of water-
level reduction at lakes in Utah, New Mexico, Cali-
fornia, Minnesota, Illinois and elsewhere was mak-
ing it impossible for the authorities to maintain 
normal water access, despite season-long efforts
.
“Water levels in some areas are very low, which 
makes it difficult to navigate even the smallest 
and lightest of watercraft,” Conservation Police 
Chief Rafael Gutierrez of the Illinois Department 
of Natural Resources said as the state urged boat-
ers to exercise caution at ramps and in skinnier-
than-usual waters. “We have started to receive 
calls from boaters who have been in areas where 
they have had no trouble in the past but are now 
becoming stranded because of the shallow water.”
The severity of the drought, by late July, had re-
duced the Great Salt Lake in Utah, and Lake Pow-
ell in Utah and Arizona, to record-low water levels 

Despite low water, the Bridgewater Channel canal off 
Lake Havasu remains a popular spot.

https://www.tradeonlytoday.com/post-type-feature/high-and-dry
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Industry News continued from Page 3
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— just two among a startling number of develop-
ments that showed just how extreme the condi-
tions had become. Wildfires were torching more 
than a million dried-out acres. An increasing num-
ber of bears were showing up at the campgrounds 
in California’s Sequoia National Park, with natural 
food and water resources drying up. The human 
food supply, too, was struggling, with projections 
for wheat production being down 41 percent, and 
with Pacific Northwest farmers seeking financial aid 
after the sun cooked raspberries and blueberries 
on their bushes before they could be harvested.

On Lake Powell, the Glen Canyon National Recre-
ation Area banned the launching of houseboats 
from one ramp following numerous problems dur-
ing recent launches, as well as predictions that wa-
ter evaporation would soon overtake ramp exten-
sions that have been used to mitigate the drought 
conditions so far. Officials said that as of late July, 
only 60 feet of temporary ramp would remain ac-
cessible to boaters trying to launch. At a couple of 
ramps, non-motorized vessels were the only types 
able to launch at all.

“It is imperative that boaters check the park’s 
website about the status of preferred launch 
destinations before heading to the lake,” offi-
cials announced, adding that because of “ongo-
ing effects of climate change-induced drought, 
lower water levels are forecast to impact Lake 
Powell for the foreseeable future.”

Despite these challenges, owners and staff at nu-
merous marinas and dealerships told  Soundings 
Trade Only that they’re managing to keep opera-
tions going, with slips still packed and boaters still 
getting out on the water daily. From Lake Havasu 
Marina in Arizona to Taylor’s Boats in Utah, which 
is surrounded by about a dozen lakes, reports 
were that the water might be low, but there’s still 
enough of it. Docks were being moved, and ramps 
were being extended, but the marinas were full, 
and work-arounds were, well, working — at least 
for now.

“We have low water, but we still have enough to 
survive,” said one worker at Grant Lake Marina in 

June Lake, Calif. “We’re about leveled off, and we 
should be OK, but if it goes any further, we’d have 
to close our boat ramp.”

Bob Gripentog, owner at Las Vegas Boat Harbor 
on Lake Mead, says he’s seeing the drought create 
a tale of two boaters in that part of Nevada. The 
first type is the boater whose ride is already in a 
slip at a marina. Those boaters have no issues go-
ing cruising, but “they have to be careful because 
the lake looks different. Places they went last year 
are maybe not places they can go to this year be-
cause the levels are different.”

The second type is the boater who trailers in and 
out of the lake. Those folks, Gripentog says, are 
struggling to get on the water at all, with many 
of Lake Mead’s ramps shut down and a crush 
of people at the few that are still open. “There’s 
fairly long lines and difficulty getting in and out,” 
he says. “There’s not the amount of launch ramps 
that there would normally be.”

It’s not that drought conditions are new, but that 
the severity is unusual, Gripentog adds. The Rocky 
Mountains, whose snowpack ends up as water in 
Lake Mead, have been dealing with drought for 
years. Temporary relief can come, he says, but it’s 
never enough to get things back to normal. Thus, 
marina staff and boaters are used to making ad-
justments. This year is different because they’re 
starting to run out of room for making those ad-
justments.

Ramp extensions are used to mitigate low water at Lake 
Mead’s Las Vegas Boat Harbor. 
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“We can overcome it to get people into the water. 
They’re still able to go boating,” he says. “But it’s 
more difficult than it’s been in a long, long time. 
We’re at levels lower than we have seen.
Even so, he says, the challenge of the drought is still 

not as debilitating as the continued supply-chain 
issues stemming from the Covid-19 pandemic’s 
crush of buyer demand and inventory reduction. 
In addition to serving as a marina, Las Vegas Boat 
Harbor is a dealer for multiple pontoon and cruis-
ing-boat brands.

Gripentog says he’s having far more problems get-
ting inventory to sell than handling the low water 
levels on the lake. “Everything we have is being sold 
before we get it, and we’re only getting partial deliv-
eries of what we order,” Gripentog says, adding that 
news about the drought was still easier to take than 
backorder notices. “It’s news we can live with, but 
not news we want to continue to live with.” 

Recreational Boating on Lake 
Mead Faces New Challenges as 

Water Levels Reach Record Lows

By Christi Kleiner, Marina Dock Age

Lake Mead has been making national headlines 
this summer, as water levels have dropped to the 
lowest on record since the reservoir was created in 
the 1930s following the construction of the Hoover 
Dam on the Colorado River.

The National Park Service reported that water lev-
els have dropped by approximately 145 vertical 
feet in the last 20 years due to extreme drought 
and increasing water requirements for millions 
of people and agriculture in the western United 
States. In mid-August, the U.S. Bureau of Reclama-
tion declared a water shortage, announcing that 
the Colorado River will go into the first tier of wa-
ter cuts beginning January 1, 2022. Arizona and 
Nevada will see water reductions under the first 
tier, with additional cuts expected if Lake Mead 
continues to fall. While the major concern is the 
diminishing supply and water shortages, these lev-
els are also taking a toll on the lake’s recreational 
boating industry.

An Important Resource
Considered to be the largest reservoir in the U.S., 
Lake Mead is in Nevada and Arizona, just 24 miles 
east of Las Vegas. The reservoir provides water for 
25 million people and millions of acres of farmland 
in California, Arizona, and Nevada, as well as some 
of Mexico. At maximum capacity, Lake Mead has a 
surface elevation of 1,221.4 feet above sea level. 

The lake has remained below full capacity since 
1983, and in June of this year, reached a record low 
of 1,070.6 feet above sea level, according to data 
provided by the U.S. Bureau of Reclamation. Water 
levels are expected to drop another 20 feet by 2022. 
As federal and state officials work to develop plans 
and prepare for the future, marina owners and 

Low water on Utah’s Great Salt Lake.

Las Vegas Boat Harbor and Lake Mead Marina reside at 
Horsepower Cove in Hemenway Harbor on Lake Mead in 
Boulder City, Nevada.

Industry News continued on Page 7

https://www.marinadockage.com/recreational-boating-on-lake-mead-faces-new-challenges-as-water-levels-reach-record-lows/
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operators on Lake Mead are currently dealing with 
how the low water levels are affecting business 
and boating on the water.

Bruce Nelson, director of operations at Las Vegas 
Boat Harbor and Lake Mead Marina, has plenty of 
experience adjusting to the fluctuating water lev-
els on Lake Mead. His grandparents, Bob Sr. and 
Betty Jean Gripentog, purchased Las Vegas Boat 
Harbor in 1957. At the time, the marina consist-
ed of a small dock, about 40 moorings, and five 
cottage-style trailers. Today, with the additional 
acquisition of Lake Mead Marina in 2008, the fam-
ily operates 1,500 slips, 400 dry storage stalls, boat 
rentals, boat service and sales, two ship’s stores, 
and two floating restaurants.

Nelson said the fluctuating water levels have forced 
the marinas to move many times over the years. 
Since relocating to a permanent home at Horse-
power Cove in Hemenway Harbor in 2002,  Las 
Vegas Boat Harbor  and Lake Mead Marina have 
moved in and out with the changing water levels 
over the years. “Lake Mead is an amazing lake and 
low water is a problem we have to deal with,” Nel-
son said. “We are at levels we haven’t seen before. 
Is this a new normal? We will have to see. It is all 
dependent on what kind of snow we see on the 
western side of the Rockies.”

Nelson added that the last time the lake was down 
to this level was in 2016. After a few wet winters 
water levels in the reservoir increased. “This is not 
something that happens overnight. The National 
Park Service (NPS) and U.S. Bureau of Reclamation 
are particularly good at predicting future water 
levels, so we prepare accordingly,” Nelson said.

Earlier this year, the NPS notified visitors, boat-
ers, and marina owners and operators about 
the agency’s plan to combat the receding waters 
at access points and boat launch areas. The NPS 
anticipated that declining water levels would im-
pact boat launch ramps in May at Temple Bar and 
Hemenway Harbor, where Las Vegas Boat Harbor 
and Lake Mead Marina are located. In July, water 
levels affected launches by Echo Bay, Callville Bay, 
and South Cove. The NPS immediately began in-
stalling pipe mats at all five locations as the water 
receded. Pipe mats are repurposed steel cooling 
pipes recycled from decommissioned coal fired 
power plants. The pipe mats extend the concrete 
launch ramps, allowing boaters to safely launch 
into the water.

Nelson credits the NPS and Lake Mead National 
Recreation Area for the work they have done this 
year to keep recreational boating up and running. 
“We learn to adjust and work with boaters to make 
sure they are able to enjoy their time on the wa-
ter,” he said. “Usually, boaters have access to 10 
lanes here at Hemenway Harbor. This year, there 
is one lane. The lines were long on Fourth of July 
weekend, but the NPS does an excellent job of 
notifying everyone, so they know what to expect 
when they arrive.”

Boating is Booming
While the outlook for future water levels at Lake 
Mead appears grim, Nelson is quick to point out 
that boating is better and busier than ever. The 
pandemic and subsequent record-breaking new 
boat sales have led to an increase in boaters visit-
ing Lake Mead. Nelson wants to make sure these 
new boaters do not become frustrated by long 
lines at ramps. “Our marinas are full, and we have 
a waiting list of over 300 people. A few years ago, 
the industry was having a tough time getting new 

Industry News continued from Page 6

Industry News continued on Page 8

This photo shows Las Vegas Boat Harbor in 1957, around the 
time Bob Sr. and Betty Jean Gripentog purchased the marina.

http://lasvegasboatharbor.com/
http://lasvegasboatharbor.com/
http://lasvegasboatharbor.com/
http://lasvegasboatharbor.com/
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Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

Industry News continued from Page 7

boaters. Now we need to do everything we can to 
hold on to this new generation,” he added.

The NPS agrees and recognizes the importance of 
recreational boating on Lake Mead. Nelson said 
the park service has plans in place to invest money 
to extend the concrete ramps. “I think when peo-
ple hear about the low water levels, they think the 
lake is turning into a huge mudhole, but it isn’t,” 
he said. “There is still plenty of water, and I believe 
Mother Nature comes around when she is ready. 
In my career, I have seen many peaks and valleys. 
Right now, we are at a low cycle, but I do believe 
things will get better.”

Marine Travelift Launches New 
Website

Marine Travelift, a global boat handling equipment 
manufacturer of over 60 years, located in Stur-
geon Bay, Wisconsin, announced the launch of its 
new website. With the continuous expansion and 
innovation of the Marine Travelift product lines, it 
was necessary that a new website be designed to 
complement that on a digital platform. 

The new and mobile-responsive site offers a user-
centric experience, allowing  visitors to seamlessly 
transition from their Boat Hoist product lines, to 
their exclusive Hydro M_Drive marine forklifts, to 
their Self-Propelled Hydraulic Transporters. It also 
allows customers to request service and parts 
from their customer care team from a desktop or 
mobile device.

Enhancements such as video integration on the 
home page and offering their visitors an experien-
tial 360 degree view from the center and side cabs 
of their Hydro M_Drive Forklifts, the website ex-
emplifies over 60 years of expertise in the manu-
facturing of boat handling equipment.

“Today people are gathering more information on-
line and coming to us more educated in the sales 
process.   This makes having an up-to-date, easy 
to navigate website that much more important,” 
shared Brock Rubens, director of sales at Marine 
Travelift.  “Our team here at Marine Travelift, along 
with Ashley Rose Branding, spent a great deal of 
time on the new design to make it as user friendly 
as possible. The final product is something we are 
all proud of.”

Industry News continued on Page 9

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
https://www.marinetravelift.com/products/boat-hoists-25-100-ton/
https://www.marinetravelift.com/products/marine-transporters/
https://www.marinetravelift.com/customer-care/


9

Industry News continued from Page 8

Visitors are encouraged to explore the website and 
sign up for their e-mail newsletter to be notified of 
all the latest Marine Travelift promos and updates.

 Molo Joins the Storable Family of 
Companies

Molo  is joining the Storable  family of companies. 
Storable provides technology for the self-storage 
industry. The acquisition of Molo marks their first 
step into an adjacent industry.

Marinas share a lot of key similarities to self-stor-
age. Through integrated products and services, 
both Molo and Storable empower their customers 
to create five-star experiences. Each has earned 
reputations for delivering its respective industries 
with comprehensive, end-to-end business solu-
tions and increasing operational efficiencies for 
customers.

The marina industry is rapidly evolving to require 
more sophisticated technology and Storable will 
leverage the best practices they’ve honed in stor-
age to help Molo accelerate technology innovation 
for the marina industry. As part of this acquisition, 
the Molo team will remain in place to continue 
leading the marina business unit within Storable.

PORT 32 Breaks Ground on Ft. 
Lauderdale Marina

PORT 32 Marinas, LLC, owner, operator, devel-
oper and acquirer of Class A coastal marinas, has 
broken ground on the upland phase of its marina 
development project, PORT 32 Fort Lauderdale, 
located just west of I-95 on the north side of the 
New River, across from  Lauderdale Marine Cen-
ter and Marina Mile Yachting Center. This upland 
phase will consist of a new drystack containing ap-
proximately 700 slips capable of accommodating 
boats up to 55 feet. PORT 32 Fort Lauderdale will 
also include a service boatyard with a 150 metric 
ton travel lift with the ability to haul vessels up to 
120 feet, along with enclosed and climate con-
trolled commercial service and office bays avail-
able for lease to marine contractors and vendors.

PORT 32’s state-of-the art dry rack systems will be 
built to sustain wind loads of up to 175 mph and will 
be fully equipped with a fire suppression system. The 
drystack is being built with an emphasis on storing 
large vessels and is designed to exceed current in-
dustry standards. The facility will be full-service, with 
numerous vendors on-site catering to the needs of 
its drystack customers and their boats. There will 
also be new and used boat sales and brokerage 
services available.  Additional amenities include 24-
hour security, an on-site fuel dock, and access to the 
PORT 32 proprietary mobile app for a convenient 
and streamlined reservation experience.

https://www.marinetravelift.com/
http://getmolo.com/
https://www.storable.com/
https://www.port32marinas.com/
https://www.lauderdalemarinecenter.com/
https://www.lauderdalemarinecenter.com/
https://www.marinamileyachtingcenter.com/
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Keep your marinas safe and 
prevent electric shock drowning 
(ESD) with MarinaGuard®

Key Benefits
 � Protect against ESD
 � Conform to electrical codes
 � Minimize de-energized circuits by 
monitoring each branch circuit

Electric shock drowning (ESD) can happen 
in any body of water. Marinas are usually 
electrified with devices such as electrical 
outlets, shore power, lighting, boat lifts, 
and more, which make them especially 
susceptible to risk of ESD. ESD occurs when 
an electric ground-fault current shocks 
nearby swimmers. 

Bender MarinaGuard® panels monitor for 
ground faults in the feeder and branch 
circuits supplying electricity to marinas, 
boat yards, docking facilities, and similar 
locations. Protect your marina TODAY.

www.benderinc.com

http://www.benderinc.com
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     Legislation &     Legislation &
          Partnerships          Partnerships

Join Fellow Outdoor Industry 
Employers in Taking the 

Outdoor Industry Workforce 
Assessment Survey

The Outdoor Recreation Roundtable (ORR) – of 
which AMI is a founding member – has been work-
ing in collaboration with the Outdoor Industry As-
sociation and Oregon State University’s Center for 
the Outdoor Recreation Economy on a survey to 
gather information about industry needs for work-
force development and diversity, equity, and inclu-
sion advancement.

The voluntary Workforce Assessment Survey is 
seeking participation from leadership and man-
agement teams of companies and organizations in 
the outdoor recreation industry to create an accu-
rate picture of workforce needs, goals and efforts 
across the industry, and help establish benchmarks 
for ongoing evaluation of progress on key issues. 
 

The survey is not an assessment of which indi-
vidual companies are doing well or falling short in 
these areas, and individual submissions will not 
be shared publicly. The survey is simply designed 
to give companies, associations, and educators a 
deeper understanding of the industry’s workforce 
development needs along with current and future 
efforts and goals related to diversity, equity, and 
inclusion.

Take the survey here. 

ORR is strongly encouraging all outdoor recreation 
companies to participate by September 30th to 
ensure the full breadth of the recreation econo-
my is represented and results in actionable data 
regarding workforce needs, skills gaps, available 
roles, geographic representation, etc. Your partici-
pation will help industry leaders, associations, and 
educators understand workforce needs and DEI 
priorities.

Visit the survey website to learn more.

By Eric KretschBy Eric Kretsch

https://outdooreconomy.oregonstate.edu/outdoor-industry-workforce-survey
https://outdooreconomy.oregonstate.edu/outdoor-industry-workforce-survey
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Around The WorldAround The World
Whales Capsize Boat Off Coast of 

Spain

A pod of four killer whales has capsized a sailboat 
off the coast of Cádiz, Spain, the latest incident in-
volving Orcas attacking boats in the region. The 
coastguard was called to the scene following a dis-
tress call from the crew. The incident took place 
in the middle of the night, and although no one 
onboard was physically inhured, they have been 
left traumatised by the event. 

“I was left without power and we were adrift and 
it was night. Maritime Rescue took care of us,” one 
of the occupants told local news sources. The boat 
was towed to port and the couple have 
now decided to part company with the 
vessel.

Despite the trauma caused and recog-
nising the danger posed in such inci-
dents, experts say that the whales are 
not acting aggressively in most cases, 
rather ‘playing’ with the boats involved.

“It is a type of game rather than an 
attack”, points out the director of the 
Loro Parque Fundación, Javier Almunia. 
It seems the Orca are overly friendly in 
the region however. This summer, the 
authorities have registered a total of 
65 interactions of the killer whales with 
different boats and there are many oc-
casions in which some type of interven-
tion has been necessary.

Spanish Builder Launches New 
Range of Day Cruisers

By Ricard Bracons, International Boating News

Titan Yachts has unveiled the first ‘R’ version of its 
UX model
Spanish shipyard Titan Yachts has unveiled the 
first ‘R’ version of its UX model, an open day cruis-
er that has been developed for a Mexican client. 
The 9m vessel  is equipped with a pair of 250hp 
Mercury Racing outboards capable of reaching a 
maximum speed of 43kt and a cruising speed of 
25kt. The boat hit the water this week, and will be 
the first in a limited edition run of 100.

Titan Yachts’ new R version of its UX
The 9m vessel is equipped with a pair of 250hp 
Mercury Racing outboards capable of reaching a 
maximum speed of 43 knots.

Around the World continued on Page 13

https://www.ibinews.com/boat-launches/spanish-builder-launches-new-range-of-day-cruisers/40040.article
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Around the World continued from Page 12

Unit one also features a carbonfibre hardtop with 
a 305 Wp solar panel, which provides enough en-
ergy to use all the electrical equipment on deck.

According to the builder, the hull has been con-
ceived in a special ‘V’ shape with lines that respond 

to both technical and aesthetic aspects, a philoso-
phy the yard refers to as ’LightYachts’.

The designers have taken into account both the 
shapes and the lights and shadows that the boat 
projects. Even the painting has been carefully ana-
lysed, selecting those colours that, depending on 

how the light affects them, change the aesthetics 
of the boat.

An ‘eco’ version of the UX will also be available, 
equipped with two 80hp electric outboard motors 
along with photovoltaic panels to provide up to 
two hours of navigation depending on the cruising 
speeds.

Titan UX
The Spanish daycruiser is on the 
market with a starting price of 
€98,000.

The Spanish daycruiser is on the 
market with a starting price of 
€98,000, excluding engines and 
taxes. According to the company, 
the first five customers who order 
this model will get a “significant” 
launch discount.

The boat is the result of a collabo-
ration between the Titan Yachts 
design team and RodriguezDesign, 
designer Josh Rodríguez’s studio 
from the superyacht industry. 

Based in the port of Sotogrande (Cádiz) and with 
almost 10 years of experience, Titan Yachts’s port-
folio also includes a solar and electric passenger 
catamaran that operates on the Guadalquivir river 
in Seville.
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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News From WashingtonNews From Washington
  

Two Recreational Boating Industry 
Leaders Inducted into NMMA’s 

Hall of Fame

The NMMA announced today the induction of two 
industry pioneers into the NMMA Hall of Fame, its 
most prestigious honor. Joan Maxwell, President 
and Co-Founder of Regulator Marine, and Bill Wat-
ters, President of Syntec Industries, will be pre-
sented with the 2021 NMMA Hall of Fame Award 
during the  International BoatBuilders’ Exhibition 
& Conference (IBEX). The ceremony takes place at 
the show’s annual Industry Breakfast on Tuesday, 
September 28 from 7:30-9:30am at the JW Marri-
ott Tampa Water Street in Tampa, FL.

“It’s my honor to bestow the 2021 NMMA Hall 
of Fame Award to my longtime friend and col-
league Joan Maxwell,” said Ben Speciale, Presi-
dent, Yamaha Marine Business Unit. “Joan is the 
epitome of leader, who serves her company and 
the recreational boating industry with the high-
est level of integrity. She not only laid the foun-
dation for the success of Regulator Marine, she 
has fostered countless achievements for our in-
dustry and her community.”

Joan, President and co-founder of Regulator Ma-
rine, is a trailblazer who has devoted her working 
life to the marine industry. Through her determi-
nation and faith, Regulator has grown to be a lead-
ing manufacturer of offshore boats, and earned 
a reputation as one of the most well-respected 
brands in the boating industry for more than 30 
years running.

Founded by Joan and her husband Owen in 1988 
in an abandoned A&P Grocery Store, Regulator set 
out to reinvent the deep-vee center console ex-
perience and engineered what is known today as 
an unbeatably smooth and dry ride. The company 

now operates in a state-of-the-art manufacturing 
facility in Edenton, NC where their expert team 
continues the legacy Joan and Owen started years 
ago – always evolving to meet customer demand 
while staying true to their heritage.

As a respected leader of a premier boat company, 
Joan has long been actively engaged in the rec-
reational boating industry’s leading organization, 
the National Marine Manufacturers Association 
(NMMA). In an historically male dominated in-
dustry, Joan became the first woman to Chair the 
NMMA board of Directors and currently remains 
on the Boat Divisional Manufacturer’s Board.

Joan’s passion is to personally live out Regula-
tor’s mission – to build the best center console 
sportfishing boats with people, processes and 
resources to honor God – and lead her team to 
do the same.   She demonstrates and demands 
the highest levels of integrity from her leadership 
team, and this extends to the factory floor where 
team members take pride in the company’s mot-
to “Quality before Delivery.”

Her dedication to service is evident not only at 
Regulator, but also to the local community in 
which Regulator is located, where she current-
ly serves on the Edenton-Chowan Partnership 
Board.   Joan established a Volunteer Program 
at Regulator Marine which pays employees their 
regular wages during working hours while they 
volunteer their time and services to local organi-
zations of their choosing. 

In 2018, Joan established the “In His Service” pro-
gram at Regulator, which oversees Regulator’s char-
itable giving, as well as its employee emergency as-
sistance fund. Currently, she is a member of C12, a 
Christian based leaders’ roundtable that focuses on 
building better businesses for a greater purpose.

News from Washington continued on Page 16

http://www.ibexshow.com/
http://www.ibexshow.com/
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News from Washinton continued from Page 15

Recognized as an exceptional leader both at her 
company and in the recreational boating industry, 
Joan’s accomplishments include: the 2018 Ham-
mond Marine Industry Leadership Award; the Dar-
lene Briggs Marine Woman of the Year Award and 
the National Association of Manufacturer’s STEP 
award.

Joan grew up in rural Fairfield, NC. She graduated 
from Mattamuskeet High School and the Univer-
sity of North Carolina, where she received a BA in 
history. She is married to Owen Maxwell and they 
reside in Edenton, NC.

Joan’s willingness to give of her time and energy 
are well-known in the recreational boating indus-
try, and this leadership inspires us all to pursue 
the very best in boat-building, service, and life on 
the water every day.

Jay Patton, President, American Boatbuilders As-
sociation, said of this year’s next Hall of Fame re-
cipient, Bill Watters, “For 35 years, Bill has worked 
tirelessly to build Syntec Industries into one of the 
most successful and innovative marine suppliers. 
All along the way, he has been a champion for the 
boating industry, dedicating his time and efforts to 
numerous boards and committees, advocating for 
the greater good and leaving a lasting legacy.”

President of Syntec Industries, Bill Watters has 
been a driving force in the recreational boating 
industry for more than three decades. He has a 
passion for the industry like no other, and has self-
lessly contributed his time, resources and leader-
ship throughout his career.

Bill attended the University of Georgia and gradu-
ated with a degree in Agricultural Engineering. 
Upon graduation, he began working at his father’s 
yarn manufacturing company, Integrated Prod-
ucts. He began selling yarn to Sea Ray, and after 
attending Marketing Days at the Miami Boat Show 

and IMTEC in Chicago, realized there was a great 
potential for carpet sales in the marine industry.  

In 1986, he and his brothers Tom, Thad and Joe 
formed Syntec Industries and began selling car-
pet to the marine industry. Syntec has been a ma-
jor supplier to the marine industry ever since. He 
brought innovative products to market and set 
trends for boat builders that positively influenced 
boat sales.

Thanks to Bill’s forward thinking, Syntec success-
fully weathered economic downturns and kept 
up with industry trends by diversifying its product 
lineup and expanding into other OEM markets, in-
cluding the RV industry in the 90s, and the manu-
factured housing and multi-family markets in 2000 
and 2009, respectively.

Bill’s leadership and service have also been instru-
mental to the growth of the recreational boating 
industry—every committee, board and industry 
initiative that he’s worked on have benefitted from 
his involvement. Bill has long been an ardent sup-
porter of NMMA. He’s served in multiple roles on 
the MACD, NMMA, Grow Boating and MLA Boards, 
including Chairman of each. 

He has been AMD Chair- and Vice Chairperson, 
and a member of the Recreational Boating Lead-
ership Council. To help expose boat builders to the 
best suppliers in the marine industry, Bill has also 
been a driving force behind IBEX, and has served 
as IBEX Planning Committee Chairperson.

Bill also gives back to his community with his time, 
energy and financial support. He supports mul-
tiple youth groups, local organizations and chari-
ties in his hometown of Rome, Georgia, including 
the Darlington School Board, YMCA, Jaycees, Boy 
Scouts of America, Floyd Healthcare Foundation, 
Kiki’s Kids, Coosa Valley Soil & Water Conservancy 

News from Washington continued on Page 17
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& Development and the Georgia Soil and Water 
Conservation Commission, to name just a few.

Bill and his wife Judy also own Oakdale Farms 
and raise Black Angus Cattle. While both are Mas-
ter Cattlemen, Judy oversees the day-to-day op-
erations of the farm. Bill works on the farm eve-
nings and weekends. They have two children, Will 
and Landon, one grandson, William and another 
grandchild on the way.  Bill has become the con-
summate grandad and loves every minute of it!

Throughout his career, Bill has worked to develop 
relationships that strengthen not only his busi-
ness, but others. He has always freely given his 
time and energy to the recreational boating indus-
try and there is no doubt that the business of boat-
ing is better because of his efforts.

The NMMA Hall of Fame was established in 1988 
and recognizes individuals who have made, or 
continue to generate, substantial and lasting con-
tributions toward the advancement of the marine 
industry. It honors individuals whose names and 

News from Washinton continued from Page 16 deeds are synonymous with the pursuit of quality, 
innovation, and perfection within their respective 
spheres of expertise. 

To learn more about past NMMA Hall of Fame in-
ductees, visit the NMMA Industry Awards page.

For IBEX visitor registration, click www.ibexshow.
com/register. Exhibiting companies should visit 
their Exhibitor Dashboard for booth staff regis-
tration. For rates and contact information about 
available booth space, visit  www.ibexshow.com/
exhibit-at-ibex. 

Hotel bookings are available in the IBEX housing 
block, which includes several new downtown ho-
tels,  www.ibexshow.com/hotel-info. For more in-
formation on IBEX 2021, exhibiting companies, in-
teractive exhibit hall floor plans, and more, please 
visit www.ibexshow.com.

The safety and security of the visitors and exhibi-
tors who choose to attend IBEX 2021 is of high-
est priority. Please review the Health and Safety 
Protocol page for full details: www.ibexshow.com/
covid-faqs.

http://www.nmma.org/industryawards/halloffameaward.aspx
https://www.ibexshow.com/register/
https://www.ibexshow.com/register/
https://www.ibexshow.com/exhibit-at-ibex/
https://www.ibexshow.com/exhibit-at-ibex/
https://www.ibexshow.com/hotel-info/
http://www.ibexshow.com/
https://www.ibexshow.com/covid-faqs/
https://www.ibexshow.com/covid-faqs/
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

FGCU Tests New Technology That 
Could Clean Up Algae Blooms in 

Canals, Marinas

By Alex Howard, NBC 2 Fort Meyers

Florida Gulf Coast University is testing out a new 
technology that could clean up algae blooms in ca-
nals and marinas without using any chemicals.

The University is partnering with the company 
Molear with a grant of $355,000 to set up four 
Nano Bubble Generators. The machines produce 
nanobubbles, which are so small, you can’t even 
see them through a microscope. 

The location for their experiment is the small 
town of Pahokee, on the eastern shore of Lake 
Okeechobee, with a marina that has a chronic 
Blue-Green Algae problem. 

“So it’s not going to solve the long-term blue-green 
algae issues in our state,” Dr. Barry Rosen with FG-
CU’s Water School said. “That starts with control-
ling nutrients.” 

The idea is to see if this technology could be used 
in place of chemicals for algae spot treatment, like 
Hydrogen Peroxide. 

“A chemical-free, nontraditional pesticide to help 
control and remediate algae,” said Eli Kersh, direc-
tor of Surface Water Treatment from Moleaer. 

Usually, spot treatment is done with chemicals, but 
Molear, the company partnering with FGCU, be-
lieves their Nano Bubbles can do the same thing.
 
“They are so small they are not buoyant, invisible 
to the naked eye, eventually these bubbles will be-
come unstable and collapse, they release a lot of 
energy and create an oxidative effect,” Kersh said. 

Their plan is to run their four Nano Bubble Gen-
erators at Pahokee Marina for six months, to com-
pare with other algae spots along the lake to see 
if it works. 

“Actually using them in surface water, lakes and 
marinas is a relatively new application,” Kersh 
said. “There is still a lot to learn as we grow and 
experiment.” 

County Supervisor Cohosting 
Coastal Cleanup Day Event in 

Richmond

By Kathy Chouteau, The Richmond Standard

Contra Costa County Supervisor John Gioia is co-
hosting a clean-up of Richmond’s Marina Bay 
shoreline Sat., Sept. 18 with the nonprofit Wa-
tershed Project and the City of Richmond. The 
effort is one local aspect of a greater overall un-
dertaking to beautify shorelines and waterways 
on annual  Coastal Cleanup Day, which coincides 
with World Cleanup Day.

Clean Marina & Environmental News continued on Page 19

https://nbc-2.com/news/2021/09/09/fgcu-tests-new-technology-that-could-clean-up-algae-blooms-in-canals-marinas/
https://richmondstandard.com/richmond/2021/09/14/county-supervisor-cohosting-coastal-cleanup-day-event-in-richmond/
https://coastal.ca.gov/publiced/ccd/ccd.html
https://richmondstandard.com/richmond/2021/09/14/county-supervisor-cohosting-coastal-cleanup-day-event-in-richmond/World%20Cleanup%20Day
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Community members can participate by attending 
an event or cleaning their own neighborhood any-
time during September, according to Sup. Gioia in 
his newsletter.

The Marina Bay clean-up crew will meet up Satur-
day at Shimada Park, located at Peninsula Dr. and 
Marina Bay Pkwy in Richmond, at staggered start 
times of 9 a.m., 9:20 a.m. and 9:40 a.m. through 
12 p.m. Participants should wear masks and bring 
work gloves, sturdy shoes, a sun hat and a debris 
bin if they have one. Other supplies will be pro-
vided. Register in advance for the Shimada Park 
clean-up here.

This year, in order to keep everyone safe during 
the pandemic, the Shimada Park clean-up will 
have the aforementioned staggered start times 
for crowd control and will include morning coffee 
and healthy grab-and-go snacks, per Sup. Gioia.

Other clean-up sites in West County will include: 
Wildcat Creek at Verde Elementary School, Water-
shed Project; North Richmond Farm, contact Na-
than Bickart  (nathan@urbantilth.org) at Urban 
Tilth;  Bayfront Park Pinole; and Meeker Slough 
Kayak clean-up—bring your own kayak and con-
tact  John Dye  (john@riversforchange.org) at Riv-
ers For Change for info, according to Sup. Gioia. 
El Sobrante World/National Cleanup Day is yet an-
other option, with numerous neighborhood proj-
ects afoot in Richmond and in unincorporated El 
Sobrante.

Community members wishing to engage in neigh-
borhood clean-ups are encouraged by Sup. Gioia 
to clean up their neighborhood trash to help pre-
vent it from polluting the bay. Using supplies from 
home, neighborhood clean-up participants can 
download the CleanSwell app to count their trash, 
and to have their trash counted, per Sup. Gioia, on 
their own time during September.

For more info and the rundown of other Contra 
Costa County clean-up sites, click here.

Clean Marina & Environmental News continued from Page 18

https://www.eventbrite.com/e/coastal-cleanup-day-shimada-friendship-park-tickets-166714324031
https://thewatershedproject.org/coastal-cleanup-2021/
https://thewatershedproject.org/coastal-cleanup-2021/
https://www.urbantilth.org/get-involved/upcoming-events/
mailto:nathan@urbantilth.org
https://www.ci.pinole.ca.us/news/what_s_new/costal_cleanup_2021
mailto:john@riversforchange.org
https://keepelsobrantebeautiful.info/
https://oceanconservancy.org/trash-free-seas/international-coastal-cleanup/cleanswell/
https://thewatershedproject.org/coastal-cleanup-2021/
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https://www.flipsnack.com/599AD86D75E/resource-guide-2021.html
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
AMI Conference and Expo Coordinator

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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